
A Guide to Digital Marketing in 2020



Analyse Your Customer Behaviour

Use googles tools to your advantage 
Google analytics, Google Trends, A/B Testing, Surveys 

Revaluate your keywords
The way customers search for your service may have changed

Keep your Website & Social Updated 
Ensure your website and social media has clear information on 

how to use your business during the current pandemic

Adapt to all Devices 
Now more then ever, your website needs to be mobile friendly

Communicate your Social Distancing Efforts
If you have a physical location, ensure social distancing is easy 

Are you able to carry out your service online?

REASERCH WHATS CHANGED



*Source: Digital Commerce 360

Don’t Pull Your Marketing 
ADAPT YOUR MARKETING STRATEGY

Brands that pulled back on marketing spend during 

COVID-19 are now seeing their online sales struggle. 

Brands that stayed on course with their spending have seen 

online sales stay consistent after an initial dip. Brands that 

aggressively pushed their spending are seeing 

unprecedented growth.



Stand Out From the Crowd  
ADAPT YOUR MARKETING STRATEGY

Don’t let your competition take your potential 

customers

Invest in SEO as part of a bigger marketing strategy 

Use creative marketing to stand out from your competitors.

Create cross channel campaigns for maximum effect

Retarget your users  

Run a competition on your social media

Move as much of your service online as possible

Make it clear what social distancing you have in place

Have you performed a good deed during this pandemic? 

Use video marketing



Ensure Everyone Knows You’re Open
ADAPT YOUR MARKETING STRATEGY

Get the message out there

• Clear signage on your premises

• Update your GMB listing

• Use your social media profiles 

• Use a small Pay Per Click campaign 

• Use a Google Display Campaign

• Run an email marketing campaign



Check Your User Experience Per Device 
ADAPT YOUR MARKETING STRATEGY

Mobile is being used more often than ever 



Check Your User Experience Per Device 
ADAPT YOUR MARKETING STRATEGY

How fast does your website load on mobile? Users are more 

impatient when searching on mobile. One full second can 

decrease conversion rates by up to 70%



Check Your User Experience Per Device 
ADAPT YOUR MARKETING STRATEGY

Research from BrightEdge found that 79% of listings have a 

different rank on mobile devices compared with desktop, 

and the top-ranking result for a query is different on 

desktop and mobile 35% of the time.



SERP Features are Everywhere 

The true value of featured snipes is enhanced brand awareness, controlling the 

messaging in the SERP’s and the possibility of being included in the voice 

search results

NEW IN 2020



SERP Features are Everywhere 

Featured snippets are now position 1

NEW IN 2020



SERP Features are Everywhere 
NEW IN 2020

Jump up the top of the search results by 

optimising your content



SERP Features are Everywhere 
NEW IN 2020

Jump up the top of the search results by 

optimising your content

In your control Optimise for it Google owned, Brand owned 
or paid

• AMP Pages

• Breadcrumbs 

• FAQ’s

• Ratings & Reviews

• View in 3D

• Events

• Featured Snippets

• Find results on 

• Forum multi-result

• How to

• RS images

• Job search

• News packs & carousels 

• People also ask (PAAs)

• Places & map packs 

• Podcasts

• Popular products (organic shopping)

• Recopies

• Search Box

• Sitelinks & Jump to’s 

• Twitter 

• Videos

• Discover more places

• Explore panels

• Google flights (paid)

• Google hotels (paid)

• Image blocks

• Knowledge card

• Knowledge panel

• People also search for

• PPC Ads

• Refine by

• Related searches

• Research carousel 

• See results about

• Shopping (paid)

• Sign in (voice assistant)

• SOS alert 



SERP Features are Everywhere 
NEW IN 2020

Powerful quick wins 

“Review stars in search engine 

results significantly improve click-

through rates, by as much as 35%”



Video Marketing 
NEW IN 2020



Video Marketing 
NEW IN 2020

75% of all video plays are on mobile devices. - eMarketer



Video Marketing 
NEW IN 2020

Viewers retain 95% of a message when they watch it in a 

video, compared to 10% when reading it in text. -Insivia



Key Takeaways 
DIGITAL MARKETING IN 2020

• Research what's changed by analysing your customer behaviour

• Don’t stop your marketing efforts

• Use creative marketing to stand out from the crowd

• Make sure everyone knows you’re open 

• Mobile is being used more than ever, being optimised for mobile is key in 2020

• SERP features are everywhere 

• Video marketing is increasing year on year



Get Involved
OFFER FROM C2S

C2S are offering the chance for all 

members to display a 

Circle2Success Members Badge on 

your website, this is beneficial for 

both parties.

The badge’s code will need to be 

added to your website, hand this 

over to your IT department to 

implement.



April Trigg

01452-729-953

april.trigg@brace.co.uk

Wait, there's more:

Get a free SEO audit: https://www.brace.co.uk/free-seo-audit/

View our SEO Pie Chart: https://www.brace.co.uk/seo/#ranking-factors

Thank you.
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